
Glasgow roadshow
The Reading Agency’s library publisher national consortium, Children’s Reading Partners, is transforming the way publishers and libraries work together, creating successful and exciting events and activities for young readers. The Reading Agency is an independent charity working to inspire more people to read more.  
“The enthusiasm and desire of attending publishers to support the work of libraries and meeting the energy and commitment of the library staff was brilliant. It resulted in a lot of creative ideas, and in potentially great working relationships being formed.” Yvonne Manning, principal librarian, Falkirk Council.
In June 2011, Children’s Reading Partners ran their first-ever roadshow in Scotland. Children’s Reading Partners runs regular roadshows, bringing together publishers, librarians and authors in order to support them in working together to run events and promotions and to share information about current issues and developments.

The Scottish roadshow was held at Glasgow’s iconic Mitchell Library, one of the largest public reference libraries in Europe. Margaret Houston, Children’s Reading Partners Scottish representative, is also principal librarian (access services) at the library. She had offered it as a venue because she felt it was important that publishers visit Scotland, and that roadshows were not just held in English cities.  

16 publishers attended, along with 40 librarians from public and school libraries and school library services They were joined by authors Teresa Flavin, Chae Strathie, Charlie Fletcher and Damian Dibben. Following previous roadshow formats, publishers were given five minute pitch sessions in which to promote new titles and authors directly to librarians, whilst ‘speed networking’ sessions allowed everyone to make new contacts, with the event also providing a forum to brainstorm ideas for developing reading at local authority, ‘grassroots’ level.
“The roadshows are always good for helping us reach beyond our usual, existing contacts,” says Elisa Offord, marketing and publicity director of Simon and Schuster, which was a founding Children’s Reading Partners member. “In this case, we met new librarians who showed us that between them they could offer us a big Scottish network, instead of just taking authors to Glasgow and Edinburgh. This is something I will definitely bear in mind when planning future tours.”









        continued…
“We also want to hear feedback from librarians about our titles,” says Catherine Alport, publicity executive with publishers Scholastic, “and we want to hear about upcoming projects and ideas that are going on in libraries”.
Attending librarians, meanwhile, were enthused and inspired by the opportunity to share information so directly with both publishers and authors. Yvonne Manning from Falkirk Council was just one librarian who has subsequently emailed attending publishers about forthcoming author visits, and promotional items to support reader development events which she is planning.
“For me, it felt so important to have enabled publishers and library staff to spend a whole day discussing publishing for children and teenagers,” adds her colleague Allan Wright, librarian at Falkirk’s Meadowbank Library.
“It gave me the chance to know more about forthcoming titles which can be highlighted in collections, and find out about authors’ availability for events,” agrees 
Agnès Guyon, senior librarian (young people's services) with East Lothian Council.

Lauren Bennett, publicity manager with publishers Random House used the Glasgow roadshow to introduce Damian Dibben – debut author of The History Keepers – to Scottish librarians, thus raising his profile with a view to bringing him on a Scottish tour for his second book.  
“Damian found the whole process fascinating,” she says. “As a new author he is still learning all the different avenues of publicity and promotion, so this kind of trip is so useful. He made some great contacts and it alerted him to how influential and passionate children’s librarians are.”

“Hosting the roadshow was so worthwhile. It raised the profile of Scottish libraries with children's publishers and lots of new contacts were made between the two groups,” adds Margaret Houston.
“The programme of roadshows will continue,” concludes Elisa Offord, who is the publishers’ representative for Children’s Reading Partners. “In the current climate we want to continue our support of libraries and the work they do. Children’s Reading Partners is an important way for us to reach audiences and spread the word about our products: librarians are such great ambassadors for reading for pleasure”.

Children's Reading Partners is a major cross-industry collaboration involving the entire UK library network and 13 publishers. It was set up in 2008 to change the way that publishers and libraries work together to widen children's access to books, authors and reading resources.                        * 
For more information, please contact Tricia Kings on 0871 750 1206 or tricia.kings@readingagency.org.uk                                                              
* 
Children’s Reading Partners: www.readingagency.org.uk/children/childrens-reading-partners/
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